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TITLE: A normal day, in afuture supermarket.

Context:

In this scenario w@ropose the mobile phone the service delivery platform for shoppingr-
vices. The mobile phone interacts with close ardate elements such as: shopping troll
personalppliances, as well as user profile information preference. This approach will n-
able users to directly interact with supermarkassets as well as to make use of their pers
information and their needs, in ély interoperable environment.

History:

The user case starts witlaura a forty five year old woman coming intosupermarke Firstly,
when she approaches to the shopping trolley, ittifies her mobile phone and recognizes
she has been a previous custc . Thus, when she tohes the trolley handlethe mobile phone
verifies her identity using the biometrical sens@ligital fingerprints) existing in the tlley, and
downloads customer information from the supermatlie¢hbase After that, he personal device
uses the trollg screen as the interaction point with the custc There are different sorts
available services ranging from: social interactiath other customers, to recipecommenda-
tion. Thereforeas she is a gluten intolerant, she selects acgetlrat mak use of her medical
profile, stored in her mobile phone, in order toniar that products she puts into the trolley
gluten-free .

The shopping activity of Laura integrates sevexang: the shopping activity itself related
the selection othe goods she desi, the identification, characterization and feedbabtlkut
products she consumeand finally, her relationshipsvith other consume, suppliers and far-
mers.

As she walks througthe supermarket, her personal device receivesicaiions regarding dif-
ferent offers and news about products could be interestedit the same timespecialized ap-
plications and services, running on her persomakdecollect and integrate these data as we
to combine them with existing personal ¢in order to optimize the current shopg [3.1]. The
same applicationévith Laura’s conser have beemploading information to thsupermarket’s
information system regarding the experiences sldewith producs she boughprevious times.
This information includesasteappreciations about productbgir value as a food ingredien,
and some opinions from himily.

Laura starts heshopping by visualizing(in the trolley via a 30righ resolution screy), the
shopping list she previouslyasec in her mobile phone. Thighopping list is synchronized wi
the information from the woman'’s frid , which allows to collect real time daof products it
contains, and which of these products are aboakpire In this way,the trolley also wais the
woman about any product will expire while she ish@n coming vacatiol.

The supermarket suggestsLauranew available products she coldd interesed in taking into
consideration: her budgeirevious shopping, and some discounts for lggpart o' the customer
loyalty programOnce she approaches to a product that is alreatlydied in her shopping list,

notification icon appears in the trolley screen,tBe woman will not miss any product ¢

planned to buyThis task will besupportedy the indoor location system provided by the &p

in conjunction with the supermarket communicatioinastructure

At the same time a friend informed her aba new service created by her that as being c
“GIVE ME MORE”". The purpose of th very simple application, a micigervice, is to collect
information of all users that enjoy a new produiter@d by thesupermarket, and want to fe
back the farmers to produce more of this kind @dpict. The information of this apgation is
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also awailable for the supermarket in order to know orl tae the preferences o f the cum-
ers.. Lauradownloads the service templ, personalized it, animhstalled in her grsonal device
[4.3]. She made use dfis new application to indicaher preferencefr the new type of ie-
lons she bought last time atiteir success as a family des:. She expects she could find th
regularly in this supermarkesle also remembered the new service defined by haghter last
night that enables youngeople to share preferences about vegetaFinally, Laura published
and shared with theeighborhoo her new customized service..

In the final stage of the shopping, the woman entera special zone adapted for verifying
amount of products, by dble checking the content of the trolley and présgrthis information
to the customer. Finallysing her own mobile device, the woman can payébeipt withou
making any mistakes, and being sure that she hers $sve enough money for her daugis
birthday cake.
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